
pi book

We presented PiBook as the cover story of 
our summer 2007 edition (issue N° 6). We 
think that this product, in its prototype stage, 
has presented itself as the next big thing in 
terms of design and functionality in the mo-
bile communications industry. 

What is it? 

A hyper Telephone
Pi Microsystem is developing a technology 

to give users a huge access to the media con-
vergence through a device no bigger than a 
DVD case that we will sell at a very competi-
tive price. Pi Corporate through its founder 
Richard Paraiso, is the owner of 100% of the 
Pibook project’s intellectual property and 
pending patent.

What applications are available? 

Telephone application - Real internet - Tel-
evision - Video - mp3 - Newspaper content 
– Social network application – GPS capabili-
ties.

What’s the technology behind it?

The Pibook is functioning such as an In-
tranet opened to the rest of the world. Built 
under open source software (Linux Operat-
ing system) and a Firefox browser that ena-
bles a user to display and interact with text, 
images, videos, music and other information 
typically located on a Web page. The device 
has a double OLED touch screen. 

Where is the innovation?

AFX process: (Auto formatted XHTML)
This is also how the Pibook will give access 

to the real internet 10 times faster as it works 
as a Smart Proxy Server that only require to 
load text and jpeg not all the page.

Multi cell process: Combination of wireless 
streaming under UMTS and Wifi, to provide 
high speed data transfer. It is very useful in 
particular for heavy contents such as video. 
Basically, the users will have access to con-

tent in streaming via Wifi. The UMTS net-
work will be used as a buffer to:

1) Accelerate data transfer
2) Avoid flux shutoff
3) Reduce the cost of data transfer

Photo Interaction: In addition to the touch 
screen Pi Microsystem are creating the first 
device that will give the users the possibility 
of a direct interactive experience with his de-
vice content without touching the screen.

The Pibook is also a device that gives users 
the possibility to use 2 different applications 
on 2 different displays with interactions be-
tween the 2 applications via the 2 screens.

Example: 

Be on an IP voice on the left screen, and 
send text and images to your contact in the 
same time on the right screen.

At which stage is the PiBook to-
day?

In 2006 Pi Microsystem 
decided to retain the 
services of IBM 
as a technical 
consultant, to 
give advice 
on the tech-
nology which 
is being devel-
oped. Their job 
has been to help 
in the validation 
and development 
of alternatives for 
choices in term of 
battery, display, proc-
essor, motherboard, 
daughterboard, brows-
er, operating system, 
without any interaction 
on intellectual property. 
In March, Pi Microsystem 

has initiated the final prototype construc-
tion stage, including all the applications. The 
product requires between 6 and 8 months of 
development with70% source coding / 30% 
antenna specific design, and components 
optimization to make them fit to a light thin 
case with 5 to 6 hours of battery autonomy. 
That is the challenge Pi Microsystem are 
about to master.

We spoke to Linda Gegusch, one of the 
founders of the company, who confidently 
gave us the following quote: “IN THE NEXT 6 
MONTHS, WE WILL HAVE BUILT THE NEXT 
GENERATION SMALL

COMPUTER WITH A VIRTUAL KEYBOARD 
AND SMART PROFESSIONAL FUNCTIONAL-
ITIES. THE PROCESS IS ON…”

“The next big thing in terms 
of design and functionality in 

mobile communication”

Alain Sauser Watches

The Elevator first introduced Alain Sauser 
watches in summer 2007 (issue N° 6) as 
the cover story. We have reported on the 
progress of the company also in our issue 
of December 2007.  For those who didn’t 
follow the story of this company we’ve pre-
pared a brief 

Alain Sauser was born into a family of Swiss 
watchmakers. After working in internation-
ally renowned firms for 15 years, he started 
to create his own line of jewellery, and more 
specifically, watches. He makes high luxury 
goods that are inspired by his own specific 
criteria, proclivity and feelings. 

All his creations are in line with his think-
ing, which is: the product must be absolutely 
exclusive, have a strong and unique design 
with pure lines and, above all, it has to be 
made to perfection in a contemporary yet 
timeless style that emphasizes the sensuality 
and emotional expression of the object.  

Each watch is either produced in a very 
limited series or is a unique one-of-a-kind 
piece. The entire manufacturing process is 
carried out in Switzerland with materials 
selected rigorously according to extremely 
high quality standards. All of Alain Sauser’s 
watches carry a 3-year warranty against any 
manufacturing defaults. 

The watches and jewellery Alain Sauser 
creates are dedicated to people who want to 
set themselves apart by possessing a high-
quality watch or piece of jewellery which is 
genuinely exclusive and personal. 

His first collection of timepieces is a model 
known as “Elements” and was designed for 
ladies. This line was created and patented in 
2003 and the styles of certain other watches 
that have come onto the market since then 
prove that his creations have become trend-
setters.  

The first executions of this collection were 
based on the opposing and complementary 
facets of the Elements. A very limited series 
of new items will put the finishing touch to 
this range and replace the versions which 

have already sold out. This way, the initial 
elements watches range has been com-
pleted this spring with new versions under 
the theme of Anemoi (Ancient Greek god of 
winds) 

In 2007, Alain Sauser finalized the design 
and registered the model for his first men’s 
watch. The initial models will be revealed to 
the public in the summer of 2008. 

This new watch, known as “male e-mo-
tion” has a strong visual identity and is to-
tally different from the “elements” model. 
This is because the creator believes that men 
and women are so different in terms of their 
feelings and desires that it is not possible to 
simply enlarge or reduce a model to make it 
more appropriate for its owner. 

It is also in the pipeline and planned for 
launch at the end of 2008 are some very ex-
ceptional watches of high jewellery: this new 
line will offer unique timekeepers with a 
massive added value. The objective for those 
pieces is to further confirm Alain Sauser as a 
grand-luxe jeweller and to offer to Ladies the 
most exclusive they could dream about.

Alain Sauser’s collection will also comprise 
jewellery that is inspired directly by his line 
of watches. He continues to create unique 
pieces, both watches and jewellery, to 
meet the demands of his international 
clientele. 

Alain Sauser brand has experienced 
a seriour growth phase which started 
in Summer 2007.  Sales were sub-
stantially increased during the 2nd 
semester of 2007 and thereby, the 
turnover has increased by 187% in 
comparison to 2006.

From the beginning of 2008, 
the business volume of Alain 
Sauser watches & jewellery 
hasn’t seized to increase and 
at end of April, the portfolio 
of confirmed orders for the 
1st semester – actually the 
lower period for this indus-

try – already represents a turnover which is 
superior to the whole of 2007.

This growth comes from two significant 
sources: the already existing clients confirm 
their activities with Alain Sauser products 
and their purchases increased and also, on 
the other side, new markets become ac-
tive. It is important to underline that the 
Alain Sauser brand still does not have 
a relevant advertising campaign 
which means that the word 
of mouth works well for 
his exclusive, precious 
products.

Now, Alain 
Sauser prod-
ucts are 
available 
in Rus-
s i a , 

Ukraine, Turkey and also in the Middle East – 
principally in Oman. The company recently 
grew the team by a new market manager for 
the European market to especially establish 
the brand in France, Italy, Monaco and the 
UK.
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